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Rostouci role socialnich médii a rozvoj digitalnich technologii

* Na jedné strané poskytuji prostor pro odborniky ke
sdileni ovérenych a védecky podlozenych informaci o
ocCkovani.

* Na druhé strané socialni média také vytvareji prostor pro
Sireni dezinformaci a nepravdivych zprav o vakcinach, coz
muUZe mit negativni dopad na divéru verejnosti v
oCkovani

 Lidé casto celi obtizim pfri rozliSovani mezi spolehlivymi a
nespolehlivymi zdroji informaci.

* Negativni nebo zavadeéjici informace o vakcinaci na
socidlnich médiich mohou vést k narustu vahani nad

oCkovanim, coz primo ohrozuje dosazeni pozadované
proockovanosti v populaci.

« Sifeni nepravdivych tvrzeni o vedlejsich ucincich vakcin
proti COVID-19 mélo vliv na diivéru mnoha lidi ve
vakcinacni programy.




Vaccine hesitanc Vahani nad ockovanim

2019 WHO oznacila jako jeden z 10 hrozeb pro zdravi
In 2019, WH(

Definice: ,0dkladani nebo odmitnuti vakcinace i pres dostupnost ockovani“

DEflf\ltIONI Dglay In a.zcce.[:_)tan podceriovdni — zdani malého rizika nebo nizké G¢innosti
vaccines despite availability ¢ pohodinost — cena, potfeba nékam dojit
services. divéra — v ockovani, zdravotnictvi, firmy

* Complacency

Percelved low Fisk of diseaseli Nejlepsi reseni pristupu k ockovanému je spravna volba komunikace bez vahani.

* Convenience Obavy z bezpecénosti ve verejnosti na prvnim misté divodud vahani a odmitani !
Cost, going to the health care

Vaccines not effective
Low risk/severity of disease

* Confidence
Lack of information

Trust in the vaccine, the provider, the manufacturer, the Vaccine safety

2 Violation of human rights
public health system Negative exposure to media

Religious fatalism
Conspiracy theories

Indi

Contextual
influences
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Addressing vaccine hesitancy in the “post-truth” era, Ali KA and Celentano P, Eurohealth, 2017.
¥ How health care providers should address vaccine hesitancy in the clinical setting: Evidence for presumptive language in making a strong recommendation, Jacobson RM et al., 2020



Vzdy soucasné vysvetlovat rizika onemocnéni proti kterému
ockujeme, tuto souvislost nelze oddélit pri vysvétlovani moznych NU

Safety of MMR

- can never be isolated from the clinical diseases it protects against

After vaccination with MMR * Long-term adverse outcomes following MMR
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a rash may also rarely occur up to

six weeks later.

Freguency of True Adverse Reactions to Measies-Mumps-Rubella Vaceine, A Double-blind Piacebo-controlled Trial in Twins,
Peltola H. et al, The Lancet, 1986.

Vaccines for measles, mumps and rubella in children (Cochraine Review), Demicheli et al., 2012
Vaccine administration and the development of immune thrombocytopenic purpura in children, Cecinati V et al., 2013
MMR Vaccination and Febrile Seizures Evaluation of Susceptible Subgroups and Long-term Prognosis, Vestergaard et al., JAMA, 2004




Porovnani mezigeneracnich rozdil(, udalosti které definovaly generaci, zména divéry v autority

Category Builders Baby Boomers Generation X Generation Y Generation 2 Gen Alpha
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Leadership style ./6\. ./6\'. £
Controlling Directing Empowering Insplrlng
Ideal leader Commander Thinker Doer Supporter Collaborator Co-creator
Learning style Formal Structured Participative Interoctive
Marketing Print (traditional) Broadcast (mass) Direct (targeted) Online (inked) Digital {social) In situ (recl-time)

https://mccrindle.com.au/article/topic/demographics/the-generations-defined
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Charakteristiky modernich rodicu:

Digitalni domorodci jiz vyristali s modernimi technologiemi, jsou na né zvykli a preferuji online
komunikaci, prehlceni informacemi inklinuji k dezinformacim, touzi po jednoduchosti a preferuiji
rychle dohledatelné informace
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Builders Baby Boomers Generation X Generation Y Generation Z Gen Alpha

Born: 1925-1945 Born: 1946-1964 Born: 1965-1979 ~ Born:1980-1994 Born: 1995-2009 Born: 2010-2024

Characteristic of parents of technology era:

* Digital Natives: Comfortable with technology, prefer online communication
* Information Overload: Easily overwhelmed by misinformation
* Desire for Convenience: Prefer quick and accessible information

https://mccrindle.com.au/article/topic/demographics/the-generations-defined



Generational cohort

Gen Z Millennial Gen X Boomer Silent
(1997-2002) (1981-1996) (1965-1980) (1946-1964) (—~1945)
Total 1322 (4.1%) 11,451 (32.18%) 14,916 19,307 (31.17%) 3944 p-value
(25.44%) (7.11%)

How much do you trust the following sources of
information about the coronavirus (COVID-19):
CCNN |

T'ru
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Do
Trust somewhat 32.6 345 29.6 349 328 36.6
Trust mostly 9.3 10.8 7.1 7.7 10.7 17.6

| Trust completely 1.6 0.9 1.1 1.5 2.2 1.7

Your contacts o&social media)Facebook, Twitter, etc.)
(%)
Do not trust at all 51.3 45.5 50.0 49.9 52.2 61.7 <0.001
Trust somewhat 42.7 45.0 43.7 44.2 41.8 345
Trust mostly 54 8.8 56 5.2 54 3.6
Trust completely 0.6 0.7 0.7 0.7 0.6 0.2

Your coworkers, classmates or other acquaintances (%)
Do not trust at all 30.3 33.7 30.0 314 295 29.8 <0.001
Trust somewhat 56.6 49.8 55.8 56.2 58.0 59.2

>50%

Of all age categories trust media and social media
as a source of medical information

Coatents lists available at
ﬁ Preventive Medicine

ELSEVIER journal homepage: v elas
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Generational differences in beliefs about COVID-19 vaccines

Vivian Hsing-Chun Wang , Diana Silver, José A. Pagin

Deparmment of Public Hoalth Policy ond Monegenens, School of Global Public Heslith, New York University, New York, NY. USA
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Antivaccination a

Vistsont \/ roce 2002 poprvé , antivax“ na internetu od té doby socialni média
\ a internet zvyseny pristup, stoupaji tyto aktivity, 2022 jiz velké hnuti
a velky problém (trvalo 20 let).
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Internet-based and soclal media technologies, allowed The Vaccine-Hesitant Moment

widespread access to information, as well as misinformation, ©#'% tomo MD Eat
and fueled the viral spread of questioning about vaccines - Pn D * Emmancuss Galodoy, Pn 0., and Chostoones J L My, MO, PR D




C =s trends.google.com/trends/explore?date=all&q=hpvi20vaccine&hi=en w ) S 0O . New Che
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Dansko na prvnim miste, kde nejvice zadavaji ,,HPV
L vakeina® jako dotaz na Google od roku 2004.
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Numbers represent search interest relative to the highest point on the chart for the given region and time.
A value of 100 is the peak popularity for the term. A value of 50 means that the term is half as popular.
A score of 0 means there was not enough data for this term.




J Behav Med. 2023; 46(1-2). 239-252
Published online 2022 Jul 27. doi: 10.1007/s10865-022-00342-1

Rlcieaoiteribol Studie ktera se snazila zjistit, jaky obsah a jak casto se vyskytuji
velne L komdes®2 5o, d@Zinformace na twitteru 2019-2020 (lzivé tweety):

Graciela Gonzalez-Hernade:

. N 4 v é 7 Ve 7 o V 4
To dentify caatent an Nezadouci ucinky, Ujma na zdravi, smrt
and misinformational ® Povinna vakcinace

between December 1% 4 Neudinnost vakciny

I he most prevalent categories of

disinformation/misinformation:

(1) Adverse health effects (59%) non-specific
harm/injury (51%) death (23%)

(2) Mandatory vaccination (19%)

Number (Percent) of support versus misinformation #HPV tegaiselis ctudy month

Month Total N Support n (%) Misinformation n (%)

Total 3876 2945 (76.0) 931 (24.0)

December 15-31, 2019 468 301 (64.3) 167 (35.7) (3) Inefficacy of the vaccine (14%) among the
January 1-31, 2020 2198 1718 (78.2) 480 (21.8) adverse health effects Tweets
February 1-29, 2020 1019 783 (76.8) 236 (23.2)

March 1-31, 2020 191 143 (74.9) 48 (25.1)



Jaké procento obyvatelstva pouziva

sl SOCIAL MEDIA USERS vs. TOTAL POPULATION

ACTIVE SOCIAL MEDIA USERS AS A PERCENTAGE OF THE TOTAL POPULATION (NOTE: USERS MAY NOT REPRESENT UNIQUE INDIVIDUALS)
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Oblibené socialni platformy pro jednotlivé kategorie

FAVOURITE SOCIAL MEDIA PLATFORMS

PERCENTAGE OF ACTIVE SOCIAL MEDIA USERS WHO SAY THAT EACH OPTION IS THEIR “FAVOURITE" SOCIAL MEDIA PLATFORM

OLOBAL OVERVIEW

FAVOURITE SOCIAL MEDIA PLATFORMS AMONGST FEMALE INTERNET USERS FAVOURITE SOCIAL MEDIA PLATFORMS AMONGST MALE INTERNET USERS

SOCIAL AGE AGE AGE AGE AGE SOCIAL AGE AGE AGE AGE AGE
PLATFORM 16-24 25-34 35-44  45-54 55-64 PLATFORM 16-24 25-34 35-44 45-54 55-64

INSTAGRAM 25.5% 20.1% 15.5% 11.9% 9.9% INSTAGRAM 26.2% 17.5% 11.2% 8.2% 6.0%
WHATSAPP 12.0% 14.2% 15.6% 17.6% 19.8% WHATSAPP 14.8% 15.5% 17.4% 19.3% 20.4%
FACEBOOK 5.4% 11.5% 13.4% 14.7% 16.9% FACEBOOK 8.4% 13.9% 15.1% 16.3% 18.4%
WECHAT 8.5% 13.0% 15.3% 14.3% 12.8% WECHAT 8.9% 12.6% 15.0% 15.4% 14.1%
TIKTOK 14.7% 9.4% 6.8% 5.5% 4.3% TIKTOK 9.1% 6.3% 5.4% 4.6% 3.4%
DOUYIN 5.4% 7.2% 8.6% 6.4% 4.7% DOUYIN 5.3% 77% 7.9% 5.5% 5.8%
X (TWITTER) 3.8% 2.6% 1.7% 2.0% 1.7% X (TWITTER) 3.9% 4.0% 3.9% 3.4% 3.1%
TELEGRAM 2.3% 0% 1.7% 1.7% 1.8% TELEGRAM 3.3% 27% 2.6% 2.5%

FB MESSENGER 1.8% 6% 2.5% 2.9% 3.3% FB MESSENGER 1.7% 3% 2.2% 2.5%

LINE 0.6% 0% 1.8% 3.0% 3.8% LINE 0.7% A% 1.6% 2.6%
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Oblibené dny a casy na socialnich sitich
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Instagram Thursday at 7:00am

peoat voc

ey L L e pugrmer Vi r Vagrgeeem

Twitter Thursday at 8:00am LinkedIn Tuesday at 10:00am
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Best times to post on Facebook in 2023
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Dluvéryhodné zdroje o HPV vakcinaci a nejoblibenéjsi,
informaci o HPV vakcinach

hashtagy” pro zverejiovani

-

RELATED HASHTAGS FOR HPVVACCINE TOP 10

10 most popular hashtags relating to #hpvvaccine in 2023

Use this list to find new related hashtags for your posts

Get information from trusted sources:

The US CDC: www.cdc.gov
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European Centre for Disease Prevention and Control (ECDC): www.ecdc.Europe.eu

#africancancer- 35.71%

World health organization, (WHO/Europe): www.who.int/Europe
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The US National HPV Vaccination Roundtable: www.hpvroundtable.org
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The American Academy of Pediatrics: www.aap.org

#cancerawareness- 25.71%

The American Cancer Society: www.cancer.org

ficancercontrol- 85.71%

#cancerprevention- £$5.71%

#cancerscreening- 85.71%




ChatGPT 40

Co je nejlepsi ochranou pred infekcnimi nemocemi?

Nejlepsi ochranou pred infekcnimi nemocemi je kombinace riznych preventivnich

opatreni. Zde jsou hlavni kroky, které vyznamneé snizuji riziko nakazeni:

\_

. Ockovani: Vakciny poskytuji uc¢innou ochranu proti mnoha zavaznym

~N

infekénim onemocnénim, jako jsou chripka, spalnicky, tuberkuléza, COVID-19
a dalsi. Pravidelné ockovani je klicovym preventivnim opatrenim pro

jednotlivce i verejné zdravi.

J

2.

Hygiena rukou: Casté a dikladné myti rukou mydlem a vodou nebo pouzivani
dezinfekéniho prostfedku na bazi alkoholu vyrazné snizuje riziko prenosu
patogend.

Osobni hygiena: Spravna péce o cistotu téla, véetné cisténi zubl a sprchovani,
pomaha predchazet sifeni nemoci.

Noseni rousek: V prfipadé nemoci prenasenych vzduchem (napr. COVID-19,
chripka) mohou rousky nebo respiratory omezit sifeni infekci, zvlaste v

preplnénych nebo Spatné vétranych prostorach.

5. Spravné zachazeni s potravinami: Dodrzovani pravidel bezpecnosti potravin,

jako je vareni masa pfi dostatecné vysokych teplotach a skladovani jidla pri

vhodnych teplotach, minimalizuje riziko nakazy potravinami.

. Vyhybani se nemocnym osobam: Omezovani kontaktu s nakazenymi

osobami, pokud je to mozné, mize snizit Sifeni infekénich nemoci.

. Vétrani prostor: Pravidelné vétrani mistnosti, zejména v uzavrenych a

preplnénych prostorach, zlepsuje kvalitu vzduchu a snizuje koncentraci

infekénich ¢astic ve vzduchu.

. Zdravy zivotni styl: Posilovani imunitniho systému prostrednictvim vyvazeneé

stravy, dostatecného spanku, pravidelného cviceni a omezeni stresu pomaha

télu lépe se branit infekcim.

. Pouzivani ochrannych prostredkid: Napriklad pfi rizikovych ¢innostech, jako je

prace ve zdravotnictvi nebo kontakt s potencialné infikovanymi materialy, jsou

rukavice, ochranné bryle a dalsi ochranné pomtcky nezbytné.



Dékuji Vam za pozornost.
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